
Welcome to American Waterfowler. We designed this brand to showcase our industry’s zeal and vision. We focus on finding 

solutions for the common problems hunters face, with dedicated columns such as Decoying, Boats, Shotguns, Shotshells, 

Duck Dogs, Tried and Tested, Fowling Goods and more. Our content is beautiful, but our mission is  

hard-core. Our editors are experts whose passions reside at the heart of the waterfowling industry, and none are better  

at telling YOUR story. 

American Waterfowler offers its advertising partners personalized treatment and editorial support in the very highest qual-

ity publication on the waterfowling market today. We offer the most attractive CPM in the waterfowl industry. Nearly all 

waterfowling magazines have 50/50 editorial-to-ad package, but American Waterfowler delivers 75 percent editorial and 25 

percent ads, so your brand receives premium positioning. Quality sells: Our newsstand sell-through is about 40 percent, 

whereas most magazines experience about 20 percent sell-through—more consumers for your premium brand.

Like you, I have lived the life of a waterfowler and have a deep passion for the sport that runs through my veins. I invite 

you to join the many peerless brands that come to us for the finest investment of their marketing dollar. We’ll crisscross  

the country together while chasing the dreams of waterfowlers who have come before us and share the passions of those 

who are captivated today by these magical birds... American Waterfowler style.

 Sincerely,

 Jay Strangis

 Publisher, American Waterfowler
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Volume VI, Issue IV

Boat Fuel Clinic / Hunting Solo / Tearing Into Snow Geese  

 Game On!

} AFTER OPENER
Going Where The Ducks Go

} LANDING ZONES 
Centering Decoying Birds

} RETRIEVER TOOLS
Over-The-Counter Meds

U.S.A. $5.49  CAN $6.49

Can You Say 49.5 Million? That’s A Lot Of Quackers!

October 2015 IssueDisplay until November 2

 ”Blue-Winged Teal” by John Wilson. Artwork provided
 courtesy of the artist and Wild Wings, 800-445-4833, www.wildwings.com.
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Photo  Angela Erickson



March/april
Theme: New Year, New Gear

Buyer’s Guide: 2016 Boats For The Buying

Special Feature: The Decoy revolution

Ad Close: January 31

On Sale: March 1

June/July
Theme: TakiNG STock For The coMiNG Year

Buyer’s Guide: Field Gear That works

Special Feature: Smart Money: Planning a Fall hunt

Ad Close: april 15

On Sale: June 1

august/septeMber  Gear GuiDe
Theme: GiaNT waTerFowl Gear GuiDe
Shotguns, Shotshells, Decoys, Boats, Mud Motors, Blinds, calls, 
clothing, Dog accessories, hunting accessories

Ad Close: May 15

On Sale: august 1  and December 15

38,000 GuArANtEEd diStriButioN

Buy AuG/SEPt GEt dEC/JAN  rElEASE  FrEE! *

OctOber
Theme: earlY BirDS, DuckS aND GeeSe

Buyer’s Guide:  Great Decoys

Special Feature: early Goose Tactics That work!

Ad Close: august 10

On Sale: october 1

nOveMber
Theme: SuPer-SeaSoN equiPMeNT aND STraTeGieS

Buyer’s Guide:  Great Blinds!

Special Feature: land or water—Deadliest Setups

Ad Close: September 10

On Sale: November 1

DeceMber
Theme: loviNG The laTe SeaSoN!

Buyer’s Guide: Gear-up For late Season Success

Special Feature: cold water Ducks and Geese

Ad Close: october 15

On Sale: December 1

2016  GeneRal adveRtIsInG 
Rates

Photo dean Pearson

Photo Zach Cunningham
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2016 eDitOrial 
calenDar

ClosInG and 
on-sale dates  4-cOlOr    1x    3x    6x    9x  12x

 Full PAGE $2035  $1830  $1715  $1625  $1520

 2/3 PAGE     1540     1390     1325     1300     1285 

 1/2 PAGE      1315     1 165     1130     1000       975 

 1/3 PAGE     1025      900      870       820       780    

   cOvers     1x    3x    6x    9x  12x

 CovEr 4   2500   2225     2100     1955       1850

 CovEr 2   2165    1990     1850     1725       1650

 CovEr 3    2100    1900     1780     1675       1595 

MaJOr newsstands

[ [AmericAn WAterfoWler  mAgAzine 
find Us At: 
walmart—Barnes & Noble—Books-a-Million—cabela’s—
Bass Pro Shops—Gander Mountain—Dunham’s—
Sportsman’s warehouse—hastings—hundreds of other  
stores nationwide and in  canada!
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   1x 3x 6x 

 1 ColumN iNCh $100  $90  $85  4-Color

  78 72 63 Black & White

  

 2 ColumN iNCh 142 129 125 4-Color      

  125 115 105  Black & White

 

 3 ColumN iNCh 200 185 165 4-Color     

  156 150 135 Black & White

  

 4 ColumN iNCh 230 215 200 4-Color     

  190 178 167 Black & White

  

 7 ColumN iNCh 360 322 305 4-Color     

  288 260 250 Black & White

  

 1/3 PAGE 460 440 420  4-Color    

  330 290 280 Black & White

  

 1/2 PAGE 600 570 540  4-Color    

  485 450 390  Black & White

  

 Full PAGE 890 830 805  4-Color    

  830 750 715 Black & White

Classified ads are $1.30 per word with a 25-word minimum ($32.00).

2016  maRket hunteR seCtIon 
adveRtIsInG Rates

VAlUe-Added 
digitAl 
distribUtion
An impOrTAnT fRee 
BeneFiT FOr YOur 
BuSineSS—

every ad you run in the print magazine will also be seen in the 

digital version and live-linked to your website, at no additional 

cost to you!  while not our core business, such value-added 

benefits are another great reason to advertise in American 
Waterfowler. ask your salesperson about special digital 

products such as banners and splash pages on our digital app.

american
Waterfowler

app

Key stats:

PAid CirCulAtioN:  
23,716

FrEquENCy:  
6 times/year

totAl AudiENCE:  
90,451

mAlE/FEmAlE %:  97/3

AvErAGE AGE:  43

AvErAGE houSEhold  
iNComE:  $126,000

AvErAGE houSEhold  
NEt Worth:  $786,000

Photo tosh Brown
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upload YouR ad to ouR 
ftp sIte Ask your rep For Current pAssword



[
cOntact infOrMatiOn

AmeriCAn WATerFOWler
Production department 
Po Box 524, Brainerd, mN 56401

AdverTiSinG SAleS
Contact:  John dePalma  

National Sales manager 
email jdepalma@brandintelligent.com
phone 303-552-8454

GenerAl inFOrmATiOn
www.waterfowlermag.com 
phone 310-614-5191
email  jmsoutside@q.com

Volume VI Issue III

200-Plus  Products, Hunting Insights,  Lore & Tradition

} DECOYS, CALLS, 

  SHOTGUNS, LOADS,

  BLINDS, CLOTHING, 

  BOATS, MUD MOTORS,

  CHOKES, ACCESSORIES

U.S.A. $6.95  CAN $7.95
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Gear
Guide

U.S.A. $6.95  CAN $7.95

Aug/Sept 2015 Issue

Display until October 1

 ”Ambrose Decoy” by Mia Lane. Artwork provided

 courtesy of the artist and Wild Wings, 800-445-4833, www.wildwings.com.

  } MALLARD MYSTERY 

      Counting More, Shooting Less

  } GETTING DECOYS SEEN

      Tips For A More Visible Spread

  } D.I.Y. DUCK MARSH

      Converting An Unwanted Wetland

  } DOUBLES FOR THE BLIND

      Five Worthy Duckin’ Over/Unders

GearGear
GuideGuide

20
15

What’s New?

 Plus!

88 PAGES OF EQUIPMENT TO IMPROVE YOUR HUNT!

AWF_0815_Cov1h.indd   2

7/1/15   12:13 PM

Volume VI, Issue II

Duck
Vision

} BODY-BOOTING HUNT   Add This To Your Bucket List!
}  DECOYS AFTER DARKGetting A Hunting Head Start
}  SUMMER DOG PRIMER     Steps To Hunt-Ready in Three Months 

U.S.A. $5.49  CAN $6.49

What Birds Really See On The 
Other Channel

June/July 2015 IssueDisplay until July 30

On The Cover: “Stack Of Bills,” by James A. Meger. For additional James A. Meger prints call: 

763-494-8888; or online at http://www.artbarbarians.com/gallery2/main.asp?artist=143.

COV_AWF_0615_COV5.indd   2
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Special Issue

             gear guide special issue

200-Plus  Products, Hunting Insights,  Lore & Tradition

} DECOYS, BLINDS, BOATS, CALLS, CLOTHING, SHOTGUNS, LOADS, CHOKES, MUD MOTORS, 
ACCESSORIES

   

U.S.A. $6.95  CAN $7.95

A
M

E
R

IC
A

N
  W

A
T

E
R

F
O

W
L

E
R

                                                                                                  G
E

A
R

  G
U

ID
E

  S
P

E
C

IA
L

 IS
S

U
E

            

Special Issue
Display until March 1

Canada Goose  by Artist Rebecca Nastav Knight

}  SIX GREAT HUNTS
}  STANDOUT SPREADS
} BIG GUN BALLISTICS
} 14 DUCK GUNS
} $ WISE DESTINATION

88 BONUS 

EQUIPMENT 

PAGES!

AWF_0815_Cov2f.indd   2
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a SWOp—standard proof, pulled from the supplied file—must be 
submitted with each 4-color ad.

nOn-Bleed: 1/2” inside trim. Nonbleed ads should have all 
elements within this measurement.

Bleed: 1/8” outside the trim. elements that “bleed” off trimmed 
page should extend at least 1/8” beyond trim.

Trim: The edge of the page.

SAFeTY: 1/4” inside of trim edge. all image and text not intended 
to bleed should be within this measurement.

trim: 8.25 x 10.75

BlEEd: 8.5 x 11

SAFEty: 7.75 x 10.25

page DiMensiOns

2/3
V

1/3
V

1/4
V

2/3
H

1/6 H 1/12

1/6
V

1/4 H 1/8
V

1/3
Square

1/8 H 1”H

1/2
V

aDvertising DiMensiOns  (width x height)

1/3 H
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  nOn-bleeD safety triM bleeD

 Full PAGE 7  x 9.5 7.75 x 10.25 8.25 x 10.75 8.5 x 11

 tWo-PAGE SPrEAd 15.25 x 9.5 15.5 x 10.25 16.5 x 10.75 17 x 11

 tWo-PAGE oNE-hAlF horiZoNtAl 15.25 x 4.75 15.5 x 5.125 16.5 x 5.375 17 x 5.5

 fractiOnal aDvertising

 tWo-third vErtiCAl 4.5 x 9.5

 tWo-third horiZoNtAl  7 x 7

 oNE-hAlF vErtiCAl 3.375  x 7

 oNE-hAlF horiZoNtAl 7 x 4.5

 oNE-third vErtiCAl 2.2 x 9.5

 oNE-third SquArE 4.5 x 4.5

 oNE-third horiZoNtAl 7 x 3.375

 oNE-quArtEr vErtiCAl 3.375 x 4.5 

 oNE-quArtEr horiZoNtAl 4.5 x 3.125

 oNE-Sixth vErtiCAl 2.2 x 4.5

 oNE-Sixth horiZoNtAl 4.5 x 2.25

 oNE-EiGhth horiZoNtAl 4.5  x 1.125


