
Welcome to American Waterfowler. We designed this brand to showcase our industry’s zeal and vision. We focus on finding 

solutions for the common problems hunters face, with dedicated columns such as Decoying, Boats, Shotguns, Shotshells, 

Duck Dogs, Tried and Tested, Fowling Goods and more. Our content is beautiful, but our mission is hard-core. Our editors 

are experts whose passions reside at the heart of the waterfowling industry, and no one is better at telling YOUR story. 

American Waterfowler offers its advertising partners personalized treatment and editorial support in the very highest quality 

publication on the waterfowling market today. We offer the most attractive CPM in the waterfowl industry. Nearly all wa-

terfowling magazines have 50/50 editorial-to-ad package. American Waterfowler delivers 75 percent editorial and 25 percent 

ads, so your brand receives premium positioning. Quality sells: Most magazines experience about 20 percent newsstand sell-

through, whereas our newsstand sell-through is about 40 percent—providing more consumers for your premium brand.

Like you, I have lived the life of a waterfowler and have a deep passion for the sport that runs through my veins. I invite 

you to join the many peerless brands that come to us for the finest investment of their marketing dollar. We’ll crisscross  

the country together while chasing the dreams of waterfowlers who have come before us and share the passions of those  

who are captivated today by these magical birds... American Waterfowler style.

	 Sincerely,

	 Jay Strangis

	 Publisher, American Waterfowler
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Volume VII, Issue II

Boat Fuel Clinic / Hunting Solo / Tearing Into Snow Geese  

Fresh Seasons
On The Horizon

}  NEW GUNS!
  A5 Sweet Sixteen

}  SPEED LIMITS 
For Better Patterns

}  DECOYING
First Things First!

U.S.A. $5.49  CAN $6.49

June/July 2016 IssueDisplay Until August 1

 ”Blue-Winged Teal” by John Wilson. Artwork provided
 courtesy of the artist and Wild Wings, 800-445-4833, www.wildwings.com.
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Photo  Angela Erickson



March/April
Theme: New Year, New Gear

Buyer’s Guide: 2017 Must See Boats

Special Feature: Minimum Effort, Maximum Results

Ad Close: January 31

On Sale: March 1

June/July
Theme: Taking Stock For The Coming Year

Buyer’s Guide: Prepping For The Early Season

Special Feature: Smart Money: Maximizing Gear In The New Age 
Ad Close: April 15

On Sale: June 1

August/September  Gear Guide
Theme: Giant Waterfowl Gear Guide
Shotguns, Shotshells, Decoys, Boats, Mud Motors, Blinds, Calls, 
Clothing, Dog Accessories, Hunting Accessories

Ad Close: May 15

On Sale: August 1—September 30

Our Biggest Issue Of The YEar!

6X Buy Gets An Additional Ad Free In Gear Guide!

October
Theme: Early Birds, Ducks And Geese

Buyer’s Guide:  Great Decoys

Special Feature: Early Goose Tactics That Work

Ad Close: August 10

On Sale: October 1

November
Theme: Super-Season Equipment And Strategies

Buyer’s Guide:  Great Decoy Sets

Special Feature: Land Or Water—Deadliest Setups

Ad Close: September 10

On Sale: November 1

December/January
Theme: Loving The Late Season

Buyer’s Guide: Gear-Up For Late-Season Success

Special Feature: Top Cold Weather Tactics

Ad Close: October 15

On Sale: December 1

2017 �General Advertising 
RateS

Photo Dean Pearson

Photo Zach Cunningham
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2017 Editorial 
Calendar

Closing And 
On-Sale Dates 	 4-Color	    1x	    3x	    6x	    9x	  12x

	Full Page	 $2095	 $1890 	 $1770 	 $1675 	 $1570

	 2/3 Page	     1590	     1430	     1370	     1345	     1325 

	 1/2 Page	      1360	     1200	     1170	     1030	     1005

	 1/3 Page	     1060	      930	      900	       850	        810 	

   

	Co vers	     1x	    3x	    6x	    9x	  12x

	 Cover 4	   2580	   2300	     2170	     2015	       1910

	 Cover 2	   2240	    2050	     1910	     1780	       1700

	 Cover 3	    2170	    2000	     1840	     1730	      1650 

Major Newsstands

[ [American Waterfowler  Magazine 
Find Us At: 
Walmart—Barnes & Noble—Books-A-Million—
Dunham’s—Bass Pro Shops—Gander Mountain—
Hastings—Sportsman’s Warehouse—Hundreds of 
other  stores nationwide and in  Canada!
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Volume VI, Issue V

Ready For Prime Time Issue!

FRESH 
BIRDS

}  DECOYING TACTICS

  Serious Imitation Spells Success

}  TWO GUN ROAHEN 

The Toughest Warden In The Midwest

}  BOAT AND TRAILER PAIRING

Better Hunting Begins At The Launch Site

U.S.A. $5.49  CAN $6.49

November 2015 Issue

Display until December 10

On The Cover: “Windsong” by James Meger, 

Information available by calling 763-494-8888; 

or online at artbarbarians.com/gallery2/main.asp?artist=143

Fall Winds Bring

The  Changeover

COV_AWF_1115_COV3.indd   2
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 		  1x	 3x	 6x	

	 1 column inch	 $104 	 $94 	 $88 	 4-Color

		  80	 74	 65	 Black & White

		

	 2 column inch	 146	 132	 128	 4-Color	  				

		  128	 118	 108 	 Black & White

	

	 3 column inch	 206	 192	 170	 4-Color					 

		  170	 155	 140	 Black & White

		

	 4 column inch	 238	 222	 206	 4-Color					 

		  196	 184	 172	 Black & White

		

	 7 column inch	 372	 332	 315	 4-Color					 

		  298	 268	 260	 Black & White

		

	 1/3 Page	 474	 454	 432 	 4-Color				 

		  340	 298	 288	 Black & White

		

	 1/2 Page	 620	 590	 558 	 4-Color				 

		  500	 464	 404 	 Black & White

		

	 Full Page	 920	 856	 830 	 4-Color				 

		  856	 774	 738	 Black & White

Classified ads are $1.30 per word with a 25-word minimum ($32.50).

2017 �market hunter section 
advertising rates

Value-Added Digital 
Distribution
An important Free 
Benefit For Your 
Business

Every ad you run in the print magazine will also be seen in the digital version and live-linked to 

your website, at no additional cost to you!  While not our core business, such value-added 

benefits are another great reason to advertise in American Waterfowler. Ask your salesperson 

about special digital products such as banners and splash pages on our digital App.

American
Waterfowler

app

Key stats

Paid Circulation:  
24,386

Frequency:  
6 times/year

Total Audience:  
91,542

Male/Female %:  97/3

Average Age:  44

Average Household  
Income:  $124,000

Average Household  
Net Worth:  $772,000

Photo Tosh Brown

2017 Rate Card Information               Contact National Sales at 303-552-8454 or jdepalma@brandintelligent.com
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Volume VI, Issue II

Duck
Vision

} BODY-BOOTING HUNT   Add This To Your Bucket List!
}  DECOYS AFTER DARKGetting A Hunting Head Start
}  SUMMER DOG PRIMER     Steps To Hunt-Ready in Three Months 

What Birds Really See On The 
Other Channel

On The Cover: “Stack Of Bills,” by James A. Meger. For additional James A. Meger prints call: 

763-494-8888; or online at http://www.artbarbarians.com/gallery2/main.asp?artist=143.

COV_AWF_0615_COV5.indd   2
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Volume VII Issue III

200-Plus  Products, Hunting Insights,  Lore & Tradition

U.S.A. $6.95  CAN $7.95
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U.S.A. $6.95  CAN $7.95

Aug/Sept 2016 Issue
Display until October 1

 ”Morning Retreat Mallards” by Terry Redlin. Artwork provided

 courtesy of Wild Wings, 800-445-4833, www.wildwings.com.

  } MALLARD MYSTERY 

      Counting More, Shooting Less

  } GETTING DECOYS SEEN

      Tips For A More Visible Spread

  } D.I.Y. DUCK MARSH

      Converting An Unwanted Wetland

  } DOUBLES FOR THE BLIND

      Five Worthy Duckin’ Over/Unders

20
15

92 PAGES OF EQUIPMENT TO IMPROVE YOUR HUNT!

Gear 
Guide
Gear 
Guide

’16’16’16
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Volume VI, Issue I

BOATS 2015! New Features For 13 Top Duck Models

}  TWEAK YOUR SHOTGUN!
Simple, Off-Season Improvements

}  GO AHEAD, MOVE THE X
A Decoy Setup Work-Around

U.S.A. $5.49  CAN $6.49

March/April 2015 Issue
Display until May 15

On The Cover: “Mallards (Flying)” by Tom Moen, Courtesy Wild Wings. Prints available from Wild Wings, 800-445-4833, or wildwings.com.
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[
contact information

American Waterfowler
Production Department 
422 Laurel St. #524, Brainerd, MN 56401

Advertising Sales
Contact: �John DePalma  

National Sales Manager 
email jdepalma@brandintelligent.com
phone 303-552-8454

General Information
www.waterfowlermag.com 
phone 310-614-5191
email  jmsOutside@Q.com

A SWOP—standard proof, pulled from the supplied file—helpful, 
but not required.

Non-Bleed: 1/2” inside trim. Non-bleed ads should have all 
elements within this measurement.

Bleed: 1/8” outside the trim. Elements that “bleed” off trimmed 
page should extend at least 1/8” beyond trim.

Trim: The edge of the page.

Safety: 1/4” inside of trim edge. All image and text not intended 
to bleed should be within this measurement.

Trim: 8.25 x 10.75

Bleed: 8.5 x 11

Safety: 7.75 x 10.25

page dimensions

2/3
V

1/3
V 2/3

H

1/3 H

1/6
V

1/2 H

1/3
Square

advertising dimensions  (width x height)
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		  non-bleed	 safety	 trim	 bleed

	 Full Page	 7  x 9.5	 7.75 x 10.25	 8.25 x 10.75	 8.5 x 11

	Tw o-Page Spread	 15.25 x 9.5	 15.5 x 10.25	 16.5 x 10.75	 17 x 11

	 Two-Page One-Half Horizontal	 15.25 x 4.75	 15.5 x 5.125	 16.5 x 5.375	 17 x 5.5

	 fractional advertising

	Tw o-Third Vertical	 4.5 x 9.5

	Tw o-Third Horizontal 	 7 x 7

	One -Half Vertical	 3.375  x 7

	One -Half Horizontal	 7 x 4.5

	 One-Third Vertical	 2.45 x 9.165

	 One-Third Square	 4.5 x 4.5

	 One-Third Horizontal	 7 x 3.375

2017       Rate Card Information

Upload Your Ad To Our 
ftp site Ask your Rep For Current Password
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